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MNMpepucnoBsue

JaHHBIN yIeOHUK ITOATOTOBJICH B COOTBETCTBHMU ¢ ['0cymapCcTBeHHBIM
00pa3oBaTebHBIM CTAHIAPTOM M OTBEYaeT TPeOOBAHUSIM ITPOTPaMMBI 110 JVC-
LMIUIMHE «AHIIMACKUI SI3bIK» VISl CPEAHUX CIIeLMaIbHbIX YUeOHbIX 3aBe-
NeHU. Y4eOHUK MOXKET ObITh MCMOJIb30BaH MPU O0YUYEHUU CTYI€HTOB KOJI-
JIeKell 1 HesI3BIKOBBIX BY30B, a TaKXKe BCEMU, M3yJarOIIMU aHTJIUHCKIIA
SI3BIK CAMOCTOSITEJIBHO.

Y4eOHUMK COCTaBIICH 10 1IeJIeBOMY M TeMaTUIeCKOMY ImpuHIuITY. Kaxk-
np1ii pa3men (Unit) BKITIOYAST ayTeHTUYHBIN TEKCT ¢ KOMILIEKCOM YITpaXkKHe-
HUI HA aKTUBU3ALMIO JIEKCUKU B TTAPHOI, TPYNIIOBOW U MHAUBUIYaTbHOU
paboTe, HalleJIeHHbIE Ha OBJIaJIcHUE U 3aKpeTieHue KOMMYHUKATUBHBIX
HaBBLIKOB B ITpoecCcuoHaIbHOI cdepe.

OCHOBY KOMIDIEKCA YIIPaXXKHEHU COCTABISIIOT KOMMYHUKATUBHEIC
yIpakKHEHMSI, HallpaBJIeHHbIC Ha (DOPMHUPOBAHNE PEUCBBIX YMEHUM CTYICH-
TOB 1 00CCITeYNBAIOIINE BEICOKUI YPOBEHB IIPAKTUUECKOTO BIaIeHUS MHO-
CTPAHHBIM SI3BIKOM B poecCcroHaIbHOM cdepe.

OcHo8HBIMU UeassMU OAHHO20 Y4eOHUKA ABAAFOMC:

—  (opMHupoBaHUE UHOSA3LIYHOM ITPO(PeCCUOHATIBHOI KOMMYHUKATUBHOMN
KOMITETEHTHOCTH HEOOXOAMMOI JIJ1sI OOIEeHUS B TTpoheCCUOHATbHOM
cepe;

—  TIOATOTOBKA OYIYIIMX CIIELIUAIICTOB K IMPaKTHUECKOMY MCITOJIb30BAHIIO
MHOCTPAHHOTO S3bIKa B MPOMECCUOHAIBLHON IeITETbHOCTH,

—  O3HAKOMJICHHE YYaIlIMXCs C TEKCTaMU IO CTICIMATbHOCTHA M Pa3BUTHE
HaBBIKOB PabOThI C TEKCTAMMU;

—  TIOMOIIIb B OBJIAICHUY HEOOXOINMBIM JICKCUIECKIM MIUHUMYMOM, C IIe-
JIBIO aKTMBU3alIM HaBBIKOB MOHOJIOTUYECKOM 1 TUaJIOTUYECKOi bece-
JIBI TTO TAaHHBIM TeMaM;

—  paclmpeHHe 3HaHUM yYalInXcsl 0 CBoeit OymyIeii mpodeccumn;

—  CTUMYJIMPOBaHME MOTUBAIIUN YIAIINXCS K CAMOCTOSITEIbHOMY UTCHUIO
¥ IIOHUMAaHWIO OPUTUHAIBLHOU JTUTEPATyphl Ha aHTIIMCKOM SI3BIKE.
Y4eOHMK COCTOUT M3 5 OCHOBHBIX YacTell U MPUITOXKEHWIA.

OcHoBubie yactu: Part I. Hospitality and Tourism; Part I1. Hotel
Organization; Part I1I. Reservation Basics; Part IV. Stages of Reservation Process
in Details; Part V. Hotel Sales and Revenue, iocieioBaTeIbHO paCCMaTPUBAIOT
TaKWe BaXKHBIC 00JIACTH KaK CTPYKTypa U MPUHIIUITBI OPTaHU3aIIUN PAOOTHI
BCEX CITY>KO TOCTUHUYHOTO MPEIIIPUSITHAS 1 CIIY>KOBI OPOHUPOBAHUS U TIPO-
JIaX, B YACTHOCTH; TEXHOJIOTUYECKHE TTPOLIECCH OPOHUPOBAHUS U 0popmIIe-



HUS 3aKa30B; UCITOJIb30BaHNe MH(GOPMALIMOHHBIX TEXHOJIOTHI TTPU OpOHM -

POBaHUU; UCIIOJIb30BAHUE HOPMATUBHOM TOKYMEHTALIMMI ¥ TUITMYHBIE OLLINOKI

IIPY Pe3ePBUPOBAHUY TOCTUHUYHBIX YCIYT U CLIOCOOBI MX IIPEAYIIPEKICHMS.

B 3aKk/1104MTENIBHOM YaCTH YJallrecs Moaydat IMpeIcTaBIeHre O Criocodax

YBEJIMICHUS TOXOIOB ITPEATIPUSATHI TOCTEIIPMMMCTBA 32 CUET ITPOIaK TOCTHU -

HUYHBIX HOMEPOB U MPEIOCTABICHUS PA3TUYHbBIX JOMOTHUTEIBHBIX YCIYT.
Kaxxnplit pa3aesn ConepXUT CIEAYIONIYIO CTPYKTYpPY:

e  BBOI B TeMy (0OcyauTe B Iapax);

®  CIMCOK JEKCUIECKUX CAMHUII, TTOMICKAIINX YCBOCHHIO U YITPAXKHECHUS
Ha MX [IEPBUYHOE YIIOTPEOIICHNE B peUM; 3aJaHKsI Ha aKTUBU3ALIMIO JIEK-
cUKM (IIepeBeINTE CICAYIOLIUE CIOBOCOYETAHUS Ha PYCCKUI/aHIINIi~
CKUI SI3BIK);

®  TEKCT C 3aJaHUSIMH, UMCIOIINMU pa3IMIHBIC LIETU: IIPOCMOTPOBOE (OT-
BETUThb Ha BOIIPOCHI), ITIOMCKOBOE (3aKOHUYUTE MPEIIOXKEHUsI BEIOpaB
COOTBETCTBYIOIIIeE OKOHYAHUE B IIpaBOIi KOJIOHKE), U3yJalolee (Haii-
JIUTE COOTBETCTBUSI). Bce TEKCTHI B3THI U3 ayTEHTUYHBIX aHTTUHCKUX
¥ aMepPUKAHCKNX NICTOYHUKOB, aalITUPOBAHEI, 1 HOCST UCKITIOUNTEITb-
HO IpodeccuoHaIbHO-OPUEHTUPOBAHHBIN, (DYHKIIMOHATbHBII XapaK-
Tep;

®  yIpaxXHeHMs, HalleJIeHHbIe Ha (pOpMUPOBAHNE TEPMUHOJIOTUYECKOTO
podeCcCHOHATFHOTO MUTHIMYMA;

*  yIpaxHEHUs, HallpaBJIEHHbIE Ha OoJiee IIIyOOKYIO paboTy C TEKCTOM,
Ha ITOMCK aHIJIOS3bIYHBIX COOTBETCTBUIA;

*  yIpaxXHEHUs, HallpaBJIeHHbIE Ha COBEPIIICHCTBOBAaHE HABBIKOB FOBO-
peHUs, KaK IUaJOTUIECKOM, TaK 1 MOHOJIOTUICCKOM peun;

*  yIOpaxHEeHUs, HalleJeHHbIe Ha (POPMUPOBAHNE HABBLIKOB IMMChbMEHHOM
peun (3aItoJIHUTh Ta0JIMILY, HAIMCATh IIepecKa3 TEKCTa, IIePeBeCTH IIPe/-
JIOXKEHUST).

Taxum o6pazom, uzyuue mamepuai 0aHHO20 yHeOHuKa, ooynaemote 6yoym:
3HATD:

®*  OCHOBHOMU SI3BIKOBOI MaTepuraj B 001acTH MpodeccuoHaIbHOI0 NHO-
CTPaHHOTO SI3bIKa;

®  OCHOBHBIE JIEKCUUECKUE EAUHUIILI B 00J1ACTU U3YYEHHBIX TeM Oymyiie-
ro IpodeCCUOHAIbHOIO MHOCTPAHHOTO SI3bIKA;

®  OCHOBHI IlepeBO/Ia, aHHOTUPOBAHUS U peepUpOBaHUs ayTCHTUIHOM
JIUTEepaTyphl B 00J1aCTU 0011IeTO U MTPODECCHUOHATBHOTO UHOCTPAHHOTO
SI3bIKA.

YMETh:
*  TIOHMMATh MH(MOPMAIIUIO TIPY YTEHUU y4eOHOI, yaeOHO-HayYHOI, Ha-
YIHO-TTYOIUIIUCTUIECKOM, CIIPABOYHON JIUTEPATyphl B COOTBETCTBUM
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C KOHKPETHOM 11eJ1bl0 (03HAKOMUTENbHOE, U3yJalolilee, TPOCMOTPOBOE,
MOMCKOBOE BUJIbI YTEHUSI) B 001aCTH MPO(EeCCUOHATBHOTO MHOCTPaH-
HOTO SI3bIKa;

MepeBOAUTH YUEOHYIO, YUeOHO-HAYYHYI0, HAYYHO-TyO UM CTUYECKYIO,
CIPABOYHYIO MHOSI3BIYHYIO JTUTEPATYpPy MPpohecCUOHATbHON chephl
Ha PYCCKUH SI3bIK;

MPOU3BOAUTH YCTHOE peueBOe B3aMMOICHCTBIE HAa AaHTJIUIICKOM SI3bIKE,
aHAJIUM3UPOBaTh UHGMOPMAIIMIO Ha aHTJIUIICKOM SI3bIKE B paMKax Mpoii-
JNIEHHBIX TEM;

cO3/1aBaTh MOHOJIOTUYECKOE TEMAaTUUECKOE BbICKa3bIBAHUE;
MUCbMEHHO (PUKCUPOBATh MHMOPMALIMIO, TTOJYYEHHYIO TPU YTEHUU
TEKCTa.

BJIAJIETD:

HaBbIKaMU pabOThI C yUeOHOM, y9eOHO-HAYYHOU, HAYYHO-ITyOIUIIUCTH -
YeCcKOli, CIPaBOYHOU JUTEpaTypoil B 061acTU TPOoGheCCUOHATBHOTO
WHOCTPAHHOTO SI3bIKA,

HaBbIKaMU MepeBoa yueOHOI, yaeOHO-HaYyYHOU, HAyYHO-TyO UL -
CTUYECKOU, CIIPAaBOYHON MHOSI3BIYHOM IUTEpaTyphbl TPO(MECCUOHATBHOMN
cepbl Ha pyCCKUIA SI3BIK;

HaBbIKAMM KOMMYHMKAIIUU B MOJUKYJIBTYPHOM OOLIECTBE;

HaBbIKAMM aHAJIW3a U CUHTE3a U3y4YeHHON WH(MOpMaIIUH;

HaBbIKAMU OCYIIECTBJIEHUS yCTHOTO PEYEBOrO B3aUMOACHCTBUS B paM-
Kax

MPOWIEHHBIX TEM;

HaBbIKAaMU MTOCTPOEHUSI XOPOIIO BHICTPOEHHOTO MOHOJIOTa COOOIEHUS
B paMKax U3y4aeMbIX TEM;

npueMaMu aHHOTUPOBAHUS U pedepupoBaHUs TPodhecCUOHATbHOMN
WHOSI3BIYHOW JIUTEPATYPBhI.



Part |
HOSPITALITY AND TOURISM




Unit 1. Types of Tourism

OO6cyaure B mapax.
1. What is tourism?
2. What is hospitality?

3. Why have you chosen a career in tourism and hospitality?

l'[phonTe CJIOBA ! BBIPAZKECHHUSI U 3aAIIOMHUTE UX PYCCKHE SKBUBAJICHTDI.

catering(n) — 001IIECTBEHHOE
MUTaHUE

leisure(n) — mocyr

provide(v) — NpeaocTaBsITh,
obecrneynBaTh
accommodation(n) — Xuibe,
pa3MelleHKe

entertainment(n) — pa3BiedyeHUne
voluntarily(adv) — 106poBOIbHO
environment(n) — oKpyKaromasi
cpena

movement(n) — nepemMelIeHue,
JIBIDKEHUE

inbound(n) — BbE3N

outbound(n) — BeIE3N

luggage(n) — Garax

purpose(n) — ueJb

temporary(adv) — BpeMeHHO
destination(n) — MyHKT Ha3HAYEHUS
offer(v) — mpenyarath

facilities(n) — 0OBEKTHI
encourage(v) — NooupsITh
accessible(adj) — mocTymHBbII
catering(n) — oOIIeCTBEHHOE
MMUTaHUE

comprise(v) — conepxkarhb, BKIOYaTh
resident(n) — MOCTOSIHHBIM XXUTEb
introduce(v) — mpeacTaBsITh,
3HaKOMUTh

“Tourism comprises the activities of persons travelling to and staying in places
outside their usual environment for not more than one consecutive year for leisure,

business and other purposes.”

(WTO, 1992: subsequently ratified by the UN Statistical Commission in

1994)

Hotels, catering, leisure, and tourism are service industries. They provide
services to customers. The service consists of looking after people when they
are away from home by providing food, drink, shelter, sleeping accommodation,
entertainment, and leisure facilities. The industry is made up of a very wide
range of establishments offering different levels of service. The examples are

hotels, pubs, and restaurants.
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Tourism is a social, cultural, and economic phenomenon that entails the
movement of people to countries or places outside their usual environment
for personal or business/professional purposes.

Individuals become tourists when they voluntarily leave their normal
surroundings, where they reside, to visit another environment. Therefore,
tourists are visitors, and what they do whilst visiting another place may be
considered tourism.

There are three overall categories of visitors which any country is concerned:
e International visitors, who are residents of countries other than that being

visited and travelling for tourism purposes. Also known as inbound

tourism.

e International visitors, who are residents of a country visiting other
countries and travelling for tourism purposes. Also known as outbound
tourism.

e Residents visiting destinations within their own country’s boundaries and
travelling for tourism purposes. Also known as domestic tourism.

The term tourism industry is very broad, and it can involve broad groups
in these services. The tourism-related industry groupings involved (in
alphabetical order) are:

e Accommodation;

e  Food and beverage services (“F & B”);

e Recreation and entertainment;

e Transportation;

e Travel services.

When looking at tourism it is important to consider the term hospitality.
Hospitality is the business of helping people to feel welcome and relaxed and
to enjoy themselves. Simply put, the hospitality industry is the combination
of the accommodation and food and beverage groupings, collectively making
up the largest segment of the industry.

The hospitality industry consists of businesses focused on customer service,
including overnight accommodations, such as hotels and motels; travel and
tourism, such as tours and cruises; and food, drink, and entertainment
provisions.

Ex. 1. OTBeThTE Ha CJIEAYIOIIE BOMPOCHI:
What are service industries?

Who is a tourist?

Who are visitors?

What types of tourists are there?

What industries are involved in tourism?
What is hospitality?

A

11



Ex.2. Haiinure onpenejieHus cJeIyIOIIUIM CJI0BAM H BHIPAZKEHHSAMH.

1. impact a. the social and cultural conditions that influence the life
of an individual or community

2. environment b. time free from work or duties

3. accommodation |c. a powerful or major influence or effect

4. tourism d. relating to a short period of time

5. leisure e. aplace where people can live, stay, or work

6. short-term f. to make something available

7. toprovide g. the practice of traveling for recreation

Ex.3. IlepeBenuTte cieayoinue CJI0BOCOYETAHUS HA PYCCKMIA S3BIK.

catering, service industries, to provide services to customers, shelter,
accommodation, entertainment, leisure facilities, obvious examples, temporary
visitors, domestic tourists, short-term movement of people, economic
phenomenon, business/professional purposes, inbound, outbound, affiliates,
food and beverage, amenities, residents.

Ex.4. Ilepeseaure cieayionue cJI0BOCOYETAHHS HA AHTIHACKHUIA A3BIK.

00BEKTHI OTAbIXA, YIOOCTBA, KUTEIN, KPATKOCPOUHOE TMepeMElcHHIE
JIIOfICH, JeJ0BbIe/TIPOheCcCUOHANBHbIC 1IEJ1, BbIE3I, OOLIECCTBEHHOE MUTA-
HHUe, cdepa yeiayT, MpeaoCcTaBlIeHUe YCIYT KIIMEHTaM, KIUIbe, Pa3BJICUCHUSI,
OKpYyXalollasi cpeia, BpeMEHHbIE, BHYTPEHHUE TYPUCTHI, BbE3, IPOIYKThI
MUATAHUS U HATTUTKU.

Ex.5. Pa6oras B napax, onpeaeure, KAKHe U3 YTBEPKIECHHI COOTBET-
cTByIOT conepxannio Tekcta (True), kakue He coorBercTBYIOT (False).
HcnpaBbTe JI0XKHbIE YTBEPXKICHHS.

1. Hotels, catering, leisure, and tourism are primary industries.

2. Individuals become tourists when they voluntarily leave their normal
surroundings, where they reside, to visit another environment.

3. Tourists were classified as temporary visitors staying at least 10 hours in

a destination.

4. If people are traveling for recreation, health, sport, holiday, study or
religious purposes, their visit could be categorised as leisure.

5. Excursionists, including cruise travelers may be considered permanent
visitors if they stay in a destination for less than 24 hours.

6. Tourism is a social, cultural, and economic phenomenon that entails the
movement of people to countries or places outside their usual environment
for personal or business/professional purposes.
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Tourists can be domestic and outbound.

The tourism-related industry groupings involved (in alphabetical order)
are: Accommodation; Food and beverage services (“F & B”);
Transportation.

Hospitality is the business of helping people to feel welcome and relaxed
and to enjoy themselves in their native country.

Ex.6. PadoTas B mapax, pa3sirpaiite 1o poJisiM JMaJIOTH C HCIOJIb30BAHHEM

cTanaapTHeIX ¢pa3 npuBeTcTBUA MO TesnedoHy.

D

2)

3)

4

3)

Standard Telephone Welcome Greetings in Hotels

Hotel staff: “Good Morning — thank you for calling Holiday Inn Hotel,
how may I direct your call?”

Guest: “I need to speak to someone from room reservation”

Hotel Staff: “Reservations, connecting your call”

Hotel Staff: “Good Evening — thank you for calling The Holiday Inn
Hotel, my name is Branda, how may I assist you?”

Guest: “I need to speak to the Travel Desk”

Hotel Staff: “Certainly sir, allow me a movement while I connect your
call”

Hotel Staff: “Thank you for calling The Holiday Inn Hotel!”
Guest: “I need to make a reservation for dinner at your coffee shop”
Hotel Staff: “Transferring your call with pleasure”

Hotel Staff: “Welcome to the Holiday Inn! How may I assist you?”
Guest: “Can you connect to your cake shop?”
Hotel Staff: “Please be on the call while I transfer the call”

Hotel Staff: “Good evening, Holiday Inn Hotel! How may I help you?”
Guest: “I need to book a room at your hotel”
Hotel Staff: “Sure, allow me to transfer your call to our Reservations

department”

6)

7

Hotel Staff: “Hi, Holiday Inn Hotel, this is David, how may I Assist you?”
Guest: “I need to speak to someone from the Reservations”
Hotel Staff: “Certainly, I will connect you to the reservations”

Hotel Staff: “Thanks for calling Holiday Inn Hotel, this is Erica speaking
how may I assist you?”
Guest: “Can I speak to someone from the Front desk?”
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Hotel Staff: “Front desk, kindly hold while I transfer the call to our Front
desk.

Ex.7. IIpoutuTe u 00cyuTe B apax npaBujia MpUBETCTBUS TOCTE B OTele.
The manual how to welcome guests at the hotel.

e  Make guests feel welcome;

e Greet new guests with a friendly "welcome";

e Introducing yourself begin with the phrase, "Allow me to introduce
myself";

e Address all guests as "sir" or "ma'am";

e Offer to help with the luggage.

Ex.8. PoneBas urpa. [IpoutuTe u paspirpaiite mo poJisiM Iuajior MeKIy
CIYXKAIIAM OTeJIs 10 OPOHHPOBAHHUIO H FOCTEM.

Agent: Thank you for calling the Holiday Inn Hotel Reservations
Department. This is Carrie Mattison speaking.

Customer: Hello, Ms. Mattison. This is Mitch Gardner.

Agent: Good morning, Mr. Gardner. How can I assist you?

Customer: I received the reservation confirmation this morning. Thank
you.

Agent: Wonderful! Was all of the information correct?

Customer: Actually, I did find one problem.

Agent: What was it?

Customer: The check-out date is not right.

Agent: I can fix the reservation for you right now. What date are you
departing?

Customer: On June 18th.

Agent: Okay, Mr. Gardner. I have made that change to the departure
date.

Customer: Will you send me a new confirmation?

Agent: Yes, sir. I will email it to you right now.

Ex. 9. 3anomuuTe Heo0xomumbie ()pa3bl MPU MPUBETCTBUH U 3aceJIeHIe
rocTeii B oTeJie NPy JJMYHOM OOLIEHUH.

I’m pleased to say that we’re able to Pan cooGIIuUTh, YTO MBI MOXXEM

reserve a room for you. 3ape3epBUPOBAThH ISl BAC HOMED.

Our best suite is available. Harm nyqmmit Homep JIroKC ceiuac
CBOOOJIEH.

I’m sorry. We’re fully booked that night. | [Ipoiry mpoiieHus, Ha 3Ty HOYb
CBOOOIHBIX HOMEPOB HET.
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I’m afraid we don’t have any rooms left
for these dates.

Boroch, Ha 3T IHU Y HAC HE OCTAJIOCh
CBOOOIHBIX HOMEPOB.

Can I take your name, please?

Ha3zosure cBoe nmsi, moxaiyiicra.

Could you spell your name?

Bbl He MOTJTM ObI TPOM3HECTH CBOE UMSI
o oykBam?

Let me check / look up your reservation.

A nposepio Ballly OpoHb.

Could you check the registration details
and sign here, please?

He Mot 661 BBl POBEPUTD TIPABUITB-
HOCTb PETMCTPALIMOHHBIX JaHHBIX
U TIOCTaBUTh 3M1ECh MTONTNCH?

Your departure date/check-out date is
August, 13.

[enb Baiiero orbe3aa 13 aBrycra.

Your luggage will be delivered to your
room.

Baiu 6arax OyaeT gocTaBjeH B HOMED.

You can collect your passport at the
reception in the morning.

YTpom Bbl cMOXeTe 3a0paTh CBOI
TACITOPT Ha CTOMKE PErUCTPALIMH.

We want you to feel at home.

MbI XOTHM, YTOOBI BBl YYBCTBOBAIU
cebs1 Kak JoMa.

We’re glad to have you.

Panpb1, yTo BBI y HAaC B TOCTSIX.

Enjoy your stay with us.

Hacnaxnaiitech OTIBIXOM B HallleM
oTeJIC.

We’ll deal with your request as soon as
possible.

MpbI 3aliMeMcs Balleii Mpoch0oit Kak
MOXHO ObICTpEE.

There is a museum, a cafe and a city
park nearby.

Henonaneky ectb My3eit, Kade
Y TOPOJICKOM MapK.

You can hail a cab or ask for a taxi
pickup at the reception desk.

Bb1 MoOkeTe moiiMaTh TaKCH WK
3aKa3aTh TAKCHU HA CTOMKE perucTpa-
ouu.

As a loyalty program member, you can
get room service for free.

Kaxk y4acTHUK Hallleil IIporpaMMbl
JIOSTBHOCTU BBl MOKETE TTOJTYIUTh
o0cyXMBaHUE HOMepa OeCITJIaTHO.

Ex. 10. ITepeBeauTe cieayiomue npeaioKeHns: HA AHTJIMACKUIA S3bIK.

TocTuHUIBI, OOIIECTBEHHOE MMUTAHUE, TOCYT U TYPU3M OTHOCSTCS
K cepe yeayr. Dra chepa npeaocTaBisieT YCAYTH KIMeHTaM. DT1a yciiyra —
3a00Ta O JIIOISIX, KOTa OHU HAaXOIsTCs BAAJIM OT TOMa, O0eCTieunBasi UM ey,
IMUThE, TIPUIOT, HOWIET, pa3BJeUYeHUs U YCIIOBUS [UISI OT/bIXa.
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Typusm — 3T0 colManbHOE, KyJIbTYpPHOE M SKOHOMUYIECKOE STBIICHUE.
WNHpycTpus rocTenpurMcTBa TTPENCTaBIsIeT CO00I coueTaHue YCIIyT pa3Me-
IeHUST 1 00IecTBeHHOTO nuTaHus. OTpacib rocTeNPUUMCTBA COCTOUT
13 OYeHb OOJIBIIIOTO KOJIMYECTBA YCIYT C pa3IMUHBIMUA YPOBHSIMM OOCITY X1~
BaHus. OU4EeBUIHO, YTO MHIYCTPUS TOCTETIPUMMCTBA BIIMsIET Ha MHOTHE 00J1a-
CTU 9KOHOMMKH.

Ex.11. IToaroToBbTe coobmenue,/mpe3entranuio no teme: «Types of
Tourism».



Unit 2. Brief History of Tourism

TEXT A. ORIGIN OF TOURISM AND HOSPITALITY

OOcyaure B napax.

Why do people travel?
Do you like traveling?
Have you ever traveled abroad?

b S

How long do you think people travel?

l'[phonTe CJIOBA ! BBIPAZKECHHUSI U 3aIIOMHUTE UX PYCCKHE SKBUBAJICHTDI.

evolve(v) — pa3BUBaThCS, TOSIBJISTHCS
experience(n) — OMbIT

enjoy(v) — HacaaxXmaTbCs

ability(n) — crmocoOHOCTb

royalty(n) — KopoJieBckast ocoba
ancient(adj) — apeBHMI
pilgrimage(n) — MaJIOMHUYECTBO
hospitality(n) — rocTeIIpUMUMCTBO
appear(v) — TOSIBJISITbCS
encompass(v) — OXBaTUTb

guest(n) — rocTb

foreigner(n) — nHOCTpaHel|

circle(n) — Kpyr

turn(n) — MOBOPOT

participate(v) — npuHUMAaTh yyacTue
cost-effective(adj) — akoHOMUYECKU
3¢ GEKTUBHBIN

guide(n) — rum, pyKoOBOJICTBO

emergence(n) — TosIBIIeHUE
milestone(n) — Bexa, 3HaMeHaTe/b-
Has naTta

precursor(n) — IpeaBECTHUK
competition(n) — KOHKYpeHLIUS
interrupt — npepbiBaTh

threat(n) — yrposa

influence(n) — BrmsTHIE

journey(n) — myTellIeCTBUE
luggage(n) — Garax

sightseeing(n) — mocTonpumeyartesib-
HOCTH

trip(n) — moe3nka

improve(v) — yay4dIllIUThb
inclusive(adj) — MHKJTIO3UBHBII
public(adj) — ob1IecTBEeHHbIH
promote(v) — IIPOIBUTATh

The word hospitality predates the use of the word tourism, and first
appeared in the 14th century. It is derived from the Latin hospes, which
encompasses the words guest, host, and foreigner. The word tourist appeared
in print much later, in 1772. The word four comes from Greek and Latin words
for circle and turn, and that tourism and tourist represent the activities of
circling away from home and then returning.
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The earliest accommodations were generally family-owned, with families
providing not only lodging but also food and drink for weary travelers.
Historically, the ability to travel was reserved for royalty and the upper classes.
From ancient Roman times through to the 17th century, young men of high
standing were encouraged to travel through Europe. Through the Middle Ages,
many societies encouraged the practice of religious pilgrimage. In fact, European
monasteries were frequently used for lodging during the Middle Ages.

The word ‘hospitality’ was used before the word “tourism.’ Tourism was
used to describe individuals traveling away from home beginning in the 1700s.

By the middle of the 1700s, the term hotel came to be used for lodging in
Europe, replacing the old idea of inns or taverns there. However, lodging
facilities in America were gaining popularity as inns. The first known travel
agency, started by Thomas Cook in England, appeared in the mid-1800s and
offered a package that included railway tickets and an accompanying tour
book. A few years prior, the modern hotel industry got going in the United
States, with the opening of The City Hotel in New York in 1794.

Cox & Kings, the first known travel agency, was founded in 1758 when
Richard Cox became the official travel agent of the British Royal Armed Forces.
Almost 100 years later, in June 1841, Thomas Cook opened the first leisure
travel agency, designed to help Britons improve their lives by seeing the world
and participating in the temperance movement. In 1845, he ran his first
commercial packaged tour, complete with cost-effective railway tickets and
a printed guide.

The continued popularity of rail travel and the emergence of the automobile
presented additional milestones in the development of tourism. In fact, a long
journey taken by Karl Benz’s wife in 1886 served to kick off interest in auto
travel and helped to publicize his budding car company, which would one day
become Mercedes Benz.

Fast forward to 1952 with the first started commercial air flights from
London, England, to Johannesburg, South Africa, and Colombo, Sri Lanka,
and the dawn of the jet age began. The 1950s also saw the creation of Club
M¢éditérannée and similar club holiday destinations, the precursor of today’s
all-inclusive resorts.

The decade that followed is considered to have been a significant period
in tourism development, as more travel companies came onto the scene,
increasing competition for customers and moving toward mass tourism,
introducing new destinations and modes of holidaying.

Industry growth has been interrupted several times in history, including
World War I, the Great Depression, and World War I1. At the start of the 21st
century, global events thrust international travel into decline including the
September 11, 2001, attack on the World Trade Center in New York City
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(known as 9/11), the war in Iraq, perceived threat of future terrorist attacks,
and health scares including SARS, COVID-19, and West Nile virus.

At the same time, the industry began a massive technological shift as
increased internet use revolutionized travel services. Through the 21 century,
online travel bookings grew exponentially, and the impacts of the global tourism
industry today are impressive.

Ex. 1. OTBeThTE HA CJIEAYIONINE BONPOCHI:

When did travel for leisure purposes evolve?

Who had the ability to travel in ancient Roman times?

What was the purpose of religious pilgrimage?

When did the word tourist appear?

What were the first known travel agencies?

What caused the several interruptions of world tourism in history?
Why do online travel bookings grew exponentially nowadays?

Nk v

Ex.2. Haiinure onpeaejeHus cJIeIyIOIIUM CJI0BAM H BHIPAZKEHHSAMH.

upper
ancient

an elite class

the gradual advance

royalty
development
milestone

higher in physical position, rank, or order

a journey of a pilgrim
very old

afulalw]e]=
~lolale o

pilgrimage a significant point

Ex.3. IlepeBeaure cieayronye CJI0BOCOYETAHUS HA PYCCKUI S3bIK.

for leisure purposes, enjoyed by many, royalty and the upper classes, from
ancient Roman times, the practice of religious pilgrimage, it is derived from
the Latin, the first known travel agency, the British Royal Armed Forces,
commercial packaged tour, cost-effective railway tickets and a printed guide,
the emergence of the automobile, the dawn of the jet age, all-inclusive resorts,
increasing competition for customers, massive technological shift, online travel
bookings.

Ex.4. IlepeBeaure cieayronye cJI0BOCOYETAHUS HA AHTJIMIACKMIA S3bIK.

pactyiiasi KOHKYpeHIIMsI 3a KJIMEHTOB, PEJIMTUO3HOE TAJIOMHUYECTBO,
JUTSI TOCYTOBBIX 11eJIel, KYpOPThI «BCe BKIIOYEHO», KOTOPBIMU TIOJB3YIOTCS
MHOTHE, TEXHOJIOTUIECKHIA CIBUT, ¢ APEBHEPUMCKUX BpEMEH, TTEPBOE U3BECT-
HOE TYpUCTUYECKOe areHTCTBO, bputaHckue KopojeBckue BoopykeHHbIe
CWJIbI, TAKETHBII TYP, SKOHOMUYHbBIE KeJIE3HOAOPOXKHbIE OUIEThI, TyTeBO-
JIATENTh, TTOSIBJICHUE aBTOMOOMJISI, PACCBET BeKa PeaKTUBHBIX CaMOJIETOB,
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OHJIAH-OpOHMPOBaHUE MYyTEIICCTBHUIA, KOPOJIEBCKIE OCOOBI U BBICIINE
KJIACCHI.

Ex.5. Padorag B nmapax, onpeaejnTe, KAKHE U3 YTBEPKIEHHI COOTBET-

cTByIOT conepxannio Tekcta (True), kakme He coorBercTBYIOT (False).
HcnpaBbTe JI0KHDBIE YTBEPKICHHUS.

1.

10.

11.

12.
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Historically, the ability to travel was reserved for the poor.

From ancient Roman times through to the 17th century, young men of
high standing were encouraged to travel through Asia.

Through the Middle Ages, many socicties encouraged the practice of
business pilgrimage.

The word hospitality is derived from the Russian hospes.

The word tour comes from Greek and Latin words for backward.

Cox & Kings, the first known travel agency, was founded in 1558.

The emergence of the automobile presented additional barriers to the
development of tourism.

Club Méditérannée and similar club holiday destinations are the precursors
of today’s all-inclusive resorts.

Industry growth has been interrupted at several key points in history,
including World War I, the Great Depression, and World War I1.

In the 21st century, global events thrust international travel into decline
including SARS, COVID-19 and West Nile virus.

At the same time, the industry began a massive technological shift as
increased internet use revolutionized travel services.

Through the 21st century, online travel bookings grew exponentially and
the impacts of the global tourism industry.

Ex.6. IIpounTaiiTe npaBuia 3acejieHus roCTs B OTeJie M 00CYAUTE B mapax.
Guide to Checking in and Welcoming Guests.

For Walk-in guests:

Ask the guest about the following information:

e Preferred room type: single; double; smoking; non-smoking;
e Number of guests;

e Length of stay.

Use the information to look for a vacancy.

For guests with reservations:
Ask the guests about the name of the reservation number.



